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MARCH ON came into being because of a shared vision. 

After co-organizing the 2017 Women’s March on Washington, we believed that if we 
could channel the energy of this massive movement, we could fundamentally shift 
the dynamics of power in America. Women-led grassroots and political activism need 
a home — a network of support and coordination to maximize their potential and 
effect change. That’s why we created MARCH ON.

MARCH ON develops and maintains the infrastructure necessary to ensure that the 
women who marched in 2017 — and those who join their ranks every day — can 
transform themselves into activists and organizers with the power to effect change. 
TOO MANY INSPIRING AND MOTIVATED ACTIVISTS ARE HELD BACK BY 
LIMITED RESOURCES. Our mission is to provide them the training and support 
that they need to have an impact.

WE BELIEVE THAT COMMUNITY IS POWERFUL. Since its launch, MARCH ON — 
the nation’s largest network of women-led grassroots groups — has activated the 
leadership of thousands of women and young people. We cultivate a network of 
support and coordination for local leaders and organizers and encourage long-term, 
authentic engagement. 

AT MARCH ON, WE STRIVE TO BUILD AN ORGANIZATION DEFINED BY OUR 
VALUES: radically inclusive, genuinely committed to a bottom-up approach, and 
focused on uplifting and amplifying the voices of local organizers and leaders. 







March On Maryland 
March On Oklahoma
March On Kentucky

March On Hudson Valley
Women's March Minnesota

Seattle Womxn Marching Forward
Women's March on Asheville

March On Veterans 
Women's March CT - We March On

Women's March Chicago
March On! Texas

Women's March San Diego, Inc
March On Colorado

Women's March San Luis Obispo
March Forward Massachusetts

Forward March New York
Take Action AAC

Women's March Alliance
Womens March Santa Barbara

Network NoVA
CT Latinas in the Resistance
Beyond the Women's March

March On Edmonton Collective
March On Westcliffe 

Women's March Coalition - UTK Chapter
Women’s March Wisconsin

March On Arkansas
Havelock Democrats

March Forward Virginia
March On Vancouver

Omaha Women's March
Baltimore Women United

March Forward San Carlos
March on NH

ERA NORTH DAKOTA
Justice For All Ventura County

March On the Campus
U-Act (Ulster Activists)

Indivisible757
Collier Freedom

Peninsula Progressive Action Group
March On Georgia

Indivisible SC 4
WoMen4All

March On Mississippi
Womxn March On Iowa

Houston Women March On
Rise Kalamazoo



HTTPS://WWW.WEAREMARCHON.ORG/MOTP2018VIDEO/

MARCH
ON THE
POLLS

For the 2018 midterm elections, MARCH ON THE POLLS led voters straight to the voting booths 
during early voting in 20 states. 
 
March on the Polls took the best aspects of the women’s marches — the communal, 
intergenerational nature, the creativity, and the hope for a better future — and pointed all of that 
strength directly at the polls. 

https://www.wearemarchon.org/motp2018video/


People are more likely to vote when they can do it with their friends and family at a time that they can 
choose.

Early voting relieves campaigns from having to contact voters who have already cast a ballot — and frees 
them up to reach out to other potential voters. 

Long early voting lines draw media attention — and news reports showing people at the polls inspire other 
voters to come out!

vOTE EARLY
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Data source http://www.electproject.org/early_2018

WHY DID WE FOCUS ON EARLY VOTING?



MIDTERM MOMENTSMarch on the Polls 
mobilized voters to turn 
out for what would 
become a historic 
midterm election for 
women, people of color, 
and progressive 
candidates — from 
Rep. Ayanna Pressley in 
Boston and Rep. Kendra 
Horn in Oklahoma City 
to Rep. Lucy McBath in 
Georgia and Rep. Lizzie 
Pannill Fletcher in 
Houston, we voted for 
and elected 
representatives who 
represent our values.

In Chicago, an estimated 100,000 people turned out to march 
to the polls together before the 2018 election. 

Houston Women March On and MARCH ON coordinated 60 
local marches to the polls during the month of October — and 
where we marched, early voting rose 200% from 2014. 

In Shorewood, Wisconsin, where MARCH ON youth organizers 
led a Walkout to Vote march to mobilize young voters, 91 
percent of voters turned out.  

Our first MARCH ON THE POLLS - UNITED WE VOTE Southern 
Bus Tour visited five states, 12 cities, six Historically Black 
Colleges and Universities, churches, public housing projects, 
community centers and senior homes where MARCH ON 
affiliates and organizers hosted parties, celebrity rallies, and 
rides to the polls. Our message - every vote matters. 





Between November 
2017 and December 
2018, MARCH ON 
raised just shy of 
$1.2 million, divided 
as follows between 
MARCH ON, Future 
Coalition, and 
50 Miles More.
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GRANT FUNDS MERCHANDISE 
INCOME

MARCH ON’s primary sources of revenue to date have been large individual 
donations, which account for roughly half of our overall revenue, and grants from 
PACs and foundations, which account for roughly one quarter of our revenue. 

Bolstered by the fundraising experience of our board and executive team, we have 
fostered and maintained strong relationships with these funders. We expect that 
this revenue stream will continue to be robust as we move forward. 

FINANCIAL INFORMATION



For the caring and forward-thinking society we want to emerge, we believe we must change the 
paradigm around democratic engagement - make civic action, especially voting, celebratory and 
community-based. 

We need to engage everyone and especially the “new electorate” - young people, women, people 
of color and other less visibly marginalized groups. 

In 2018, we began to build on this vision. 

WHAT'S NEXT?



We need to build the infrastructure for success in 2020 starting 
today. 

We have to invest in grassroots organizing around key policy, 
legislative and local issues, as well as (and in particular) voting 
whenever elections are taking place. 

To achieve our MOTP2020 vision, MARCH ON needs to be able to 
provide the degree and scope of support that we know is required 
to take grassroots organizing to the next level. We know that 
developing this tactical capacity with local groups will require a 
strong tech-enabled and data-driven approach to ensure we get the 
traction we need for 2020. 

STARTING NOW

With these efforts, we will continue to build MARCH ON as the home for women-led grassroots 
activism and youth-led initiatives. 

We will continue to communicate a clear vision, and engage people and organizations through 
meaningful activism opportunities today to keep them energized and battle-ready for 2020.  

We will educate and create opportunities to take action on an issue-based agenda, developed 
based on our 2018 Declaration for Our Future as well as partner and donor interest.

Finally, as an organization, we will continue to inspire and motivate people - through integrity, 
best practices and authenticity.

HOW YOU CAN HELP
Signing up for our mailing list is easy and a great 
way to stay in touch!  
www.wearemarchon.org/get-started/ 

Every dollar contributed goes a long way. We 
encourage to consider a recurring contribution, 
which help us tremendously. We appreciate your 
support. 
 www.wearemarchon.org/donate/ 

Introduce us to your friends and colleagues who 
you think we might share common interests! 
We’re always looking to expand our networks of 
like-minded organizations and people, and love 
to make new connections.  




